
FINAL APPROVED 
Independent Sales Health Check – Powered by SalesOut 
 
June 2009 – Category Health Check – Canned Fruit and Dessert and Biscuit 
 
The column is based on data for: 
5,000 independent stores 
3,000 of which are symbol stores 
 
The check lists show: 
Top selling products in the Canned Fruit and Dessert category for the year ending May 2009 
Top selling products in the Biscuit category for the year ending May 2009 
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FINAL APPROVED 
Steve Collins, Commercial Director, SalesOut 
The independent sector saw 4.7% growth in like for like sales in May, continuing to demonstrate 
resilience in the recession and also attributable to the good weather and bank holiday weekends. 
 
In the last column, we detailed the top growth categories for convenience stores to focus on, to meet 
consumer demand and to ensure the continued growth of the independent sector. ‘Biscuits’ was one 
of the top 12 growth categories, which saw 10.9% growth in year on year sales, as was ‘Canned Fruit 
and Desserts’ which saw 8.7% growth. 
 
As the trend towards shopping locally continues – which is typical in a recession as consumers look to 
reduce unnecessary purchases and fresh food wastage – convenience stores must prepare for 
growing demand on stock and store standards. The warm and humid weather that we have recently 
been experiencing will also typically increase footfall in convenience stores, as consumers satisfy 
needs for small shopping baskets containing ice creams, cold drinks, alcohol and other goods for 
outdoor entertaining. 
 
It is vital to have the right products in store to meet consumer needs. With this in mind, SalesOut has 
created a check list for the top selling products in the ‘Canned Fruit and Dessert’ and ‘Biscuits’ 
categories for the year ending May 2009. The top selling products in all categories will soon be 
available online through a new Retailer Portal, exclusive details of which will be announced in 
Convenience Store. 
 
The SalesOut Category Health Check is derived from sales data for more than 5,000 independent 
stores, 3,000 of which are symbol stores, to ensure that convenience stores have access to the most 
credible and reliable sales data and advice on how to capitalise on opportunities in the FMCG market. 
 
Every month we will look in more detail at the top selling products in the top growth categories to help 
the independent sector to meet consumer demand and ensure its continued growth.  
 
ENDS 


