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Independent Sales Health Check – Powered by SalesOut 
 
October 2009 – Category Health Check – Frozen 
 
The column is based on data for: 
5,000 independent stores 
3,000 of which are symbol stores 
 
The column describes: 
Trends in the Frozen category for the year ending mid-October 2009 
 
The table shows: 
Minimum recommended range of Frozen products in the independent sector, taking a cross-category 
approach to ensure the inclusion on single meal solutions and meal components. 
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Steve Collins, Commercial Director, SalesOut 
SalesOut can report that Frozen food sales in the independent retail sector are flat, unlike the 
independent sector as a whole which is experiencing 6.35% Moving Annual Total growth in like for 
like sales and outperforming the total market.  
 
This is in contrast to the Frozen food category as a whole, which has seen a revival during the 
recession as it answers to consumer demand for best value, practicality and a way to reduce fresh 
food wastage to reduce grocery spend. Interestingly, the value proposition of Frozen food together 
with the availability of Frozen food retailers has seen people making Frozen food trips, and this has 
reduced the number of sales opportunities for other retailers.  
 
Despite this, there is still an opportunity for the independent sector. Indeed, a well-stocked and well-
presented freezer, with clear labelling and neat merchandising, presents a significant sales 
opportunity to every independent retailer. Consumers continue to expand their shopping in 
independent stores to include traditional groceries, and the locality of the store supports spontaneous 
quick meal solutions that are synonymous with the Frozen category. 
 
SalesOut has produced a Category Health Check for the independent retail community, taking a 
cross-category approach to produce the recommended minimum range. These 35 products, which 
can be found on thegrocer.co.uk/independents, include Chicago Town dual pack individual pizzas 
which are a great example of a single meal / snack solution that is performing extremely well in the 
independent sector. Furthermore, consumers are said to have returned to family meal times including 
the traditional Sunday Roast Dinner as comforts and nostalgia have become increasingly important in 
the recession, and these meal components also feature heavily in the Category Health Check.  
 
ENDS 


